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Consumer Behaviour and Nlarket Research
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Instractions b Carrdidntes :

Arswers sh.auld be written completely in Enstish.

I SECTK)N'A

Answer any Five of the foBowing questibns. Each question carries 2 marks.
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Whd is Refereace Group.

Define Perception.

St*e an;fwo objectives ofResearch. ;

\{fhat is Advertiting Research .

Give &e meaning of Sample size.

What is Data Visualization.

Answer any'Four of the following questions. Each question carrfie$'S marks.
{4x5:2$}

Discuss tle various tlpes ofmotivatign {,
Explain the Importance ofmarketing Research.

4. What are the characteristics of consumer Behaviour. "r
5. Explain the various sources of Secondary data.
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Brieflyexplain the process ofData analysis-
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SEC"TION . C

Ansn'er amy Two of the following questions. Each question carries

DEBBS05

12 rnarks.
(2x12:24)

Explain the factors influencing perception.

Briefly explain the probabilify and Non-probability sampling.

Discuss the various types of Research Reports.

SECTION - D

Answer any One of the following Each question carries 6 marks.
(1x6=6)

Prepare a Diagram showing anyone consumer behaviour.

11. Design a questionnaire to oollect
ofyour choice.

on consumer satisf,action on a
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